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Member Survey 2021 

The 2021 Member Survey was sent out via post and email link in April. In total there were 

2,153 surveys completed, which equates to a 23% response rate. This is slightly lower than 

2018 when we received a 29% response rate but comparable to the 2015 survey response 

rate.  45% of the surveys were completed by members online and the remainder were 

returned by post and entered by data entry volunteers and staff. 

The highest proportion of members who completed the survey were in the 75-84 age category 

(33%), with 92% aged 55 or over. The highest proportion of members invested under £5,000 

(64%), with 2% investing £50,000 or more.  

Member Satisfaction 

Members were asked how satisfied they are that Shared Interest are utilising their investment 

to achieve the mission and values', and 97% stated overall, they were ‘very satisfied’ or 

‘satisfied’ that we are doing this. Of respondents 88% said they were ‘satisfied’ with how their 

investment was used and 99% said they were ‘satisfied’ with the service they received from 

the membership team which is even more notable in light of the situation we have been 

operating in over the past year. 

Environmental Issues 

When asked how members would categorise themselves with regards to environmental 

issues, 98% said they were interested in environmental issues (70% said they were deeply 

interested (67%:2018), and 28% said they were somewhat interested (32%:2018).  

Members were asked - Do you have a particular interest in a country or product grown or 

made. The majority of members skipped this question but of those that did answer, the main 

themes were Africa (105 respondents) followed by Latin America (39 respondents).  The word 

cloud below shows the most common words.  
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Risk  

We asked members to state on a scale where they felt they were with regards to Risk v 

Impact with the option to take more risk and reach more vulnerable producers opposed to 

taking less risk to protect members’ investments.  The weighted average indication is that the 

majority (70%) of respondents leaned more towards taking more risk to reach more vulnerable 

producers. 

We then asked members to show their view on whether they felt Shared Interest should have 

more impact on as many individuals as possible against having the highest possible impact 

per individual.  The response to this question was more evenly spread with no clear weighting 

towards either statement.  

We asked members how they perceive the risk of their Shared Interest investment, 70% said 

they perceive the risk of their investment as low given Shared Interest’s success to date 

and/or given Shared Interest’s good ‘on the ground’ relationship with producers and fair trade 

businesses. When we crossed referenced the perception of risk against other questions there 

were some statistical patterns;  the members who perceived the risk as high were more likely 

to read the Economist and Financial Times but less likely to read faith press, more likely to be 

on the member portal, had been an investor for less than five years, were less likely to donate 

to the Foundation and interest was more likely to influence their decision to invest. There did 

not appear to be any correlation between perception of risk and value invested 

 

 

We asked members “Would you like us to take more risk, if it meant positively impacting more 

smallholder producers in disadvantaged circumstances or regions?” 65% of respondents said 

they would be prepared for Shared Interest to take a little more risk (59% in 2018), and 19% 

said they would be prepared for Shared Interest to take much more risk with their investment 

(12% in 2018). 16% of respondents said they would like Shared Interest to take the same risk 

as now (28% in 2018), and less than 1% said they would like Shared Interest to take less risk.  

When asked “hypothetically speaking, if we had to use members’ funds to write off a bad debt 

or debts, how much of their investment would they be prepared to lose”. Half of respondents 

stated they would be prepared to lose between 1 and 25% of their investment which was the 

same percentage as in the 2018 survey. If this occurred 82% of respondents said they would 

be prepared to reinvest into their Share Account in order to return Share Capital to its original 

level (40% said yes (36%:2018) and 42% partially (43%:2018).  
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Interest Rate on Investments 

When asked about interest rate, 94% said interest rate does not influence their decision to 

invest but of these 58% then went on to say that they would invest more if interest rate 

increased.  40% said they would be reluctant to invest more if the interest rate decreased. 

Only 1.5% said they would withdraw funds if the interest rate reduced.  

When asked what would encourage members to increase their investment, 58% said more 

information on the impact would encourage them to invest further, and 41% said a greater 

financial return on investment would encourage them to increase their investment.  

Motivations and Fairtrade 

We asked members how they would describe their investment with Shared Interest, and 70% 

stated as a way to support fair trade.  

 

We asked participants if they agree to Shared Interest using their investment to support 

farmers who follow the principles of fair trade but are not certified by Fairtrade (FLO-Cert) or 

World Fairtrade Organisation (WFTO) certified, and 98% said they did agree. This has 

increased from 88% in 2018.  You can see from the graph below how much of their 

investment, members would be prepared to use to support these producers.  
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When asked if there were any specific changes that could be introduced to encourage more 

member participation the majority of responses suggested more zoom, digital or online 

activities. We also asked members if there was anything strategic where we could or should 

work harder to achieve results and the two themes that come through the responses are 

supporting more women and climate change mitigation. 

Democratic Structure  

When asked about our Annual General Meeting (AGM), 52% said they submit postal votes, 

and 44% said they had never been involved in a postal vote or AGM.  

With regards to the Shared Interest Council and Board knowledge, 70% said they understood 

the role of Council (65%:2018).  66% of respondents said they would not join Council if 

approached.  74% of respondents said they understood the role of the Board (68%:2018).  

Shared Interest Foundation 

We asked members about their knowledge and support for our charitable arm, 57% said they 

were aware of Shared Interest Foundation (26%:2018), and 68% said they would consider 

donating to Shared Interest Foundation in the future (26% :2018). 14% had donated in the last 

one to two years, 4% in the last three to four, and 14% had donated longer than four years 

ago.  

When asked if this donation would be in addition to or replace their investment, 86% said it 

would be in addition to their investment with Shared Interest (69%:2018). Members were also 

asked if they had signed a Legacy form in favour of Shared Interest Foundation, 92% said 

they had not.  

Communications 

The majority of our members continue to receive their communications by post, however we 

know that members receiving communication online is steadily increasing, with many moving 

to online communications during the pandemic. Of the members who completed the survey, 

63% receive their communication from us.  

Of those respondents using the Member Portal, 52% said they use this for AGM voting, 48% 

use it to view statements, and 40% to update personal information.  
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When asked which resources best provide you with a sense of Shared Interest’s social 

impact, 95% said QR, and 34% said our Summary Annual Review. When asked how often 

they read QR, 62% of respondents said they read every issue, and 31% said they read most 

issues.  

Member hobbies/interests 

Members stated a variety of interests and hobbies – sports, in particular walking, reading and 

gardening appeared most often.  

 

 

  

When asked which publications members read – The Guardian, Amnesty International, the 

Big Issue and Practical Action appeared most frequently.  
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Conclusion 

Results from the survey will be used as part of the forthcoming strategic review and by MET to 

inform future operational plans.  The next members’ survey is scheduled for 2024. 

 


